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Increased attention to advocacy 
• The need to strengthen the JFTC’s advocacy function is recognized by 

cabinet decisions. 

• JFTC’s public statement on alignment and enhancement of advocacy and 
enforcement (June 2022) 
• Advocacy and enforcement should work complementarily to address challenges arising 

from economic/social changes, such as digitalization. 

Advocacy Advocacy EnforcementEnforcement

Use of information/expertise obtained 
through our fact-finding surveys

Enhance the effectiveness of our advocacy 
efforts by possible enforcement 



Examples of advocacy activities regarding digital markets 
Fact-finding surveys

• Report regarding trade practices on digital platforms (Business-to-
Business transactions on online retail platform and app store) 
(October 2019) 

• Final Report Regarding Digital Advertising (February 2021) 
• Report Regarding Cloud Services (June 2022)
• Market Study Report on Mobile OS and Mobile App Distribution 

(February 2023)

Special page on the JFTC website to solicit information regarding digital platform operators 
(since January 2019) 

Special page on the JFTC website to solicit information regarding digital platform operators 
(since January 2019) 



Examples of advocacy activities regarding digital markets 
(cont’d)  
Guidelines

• Release of the “Guidelines Concerning Abuse of a Superior 
Bargaining Position in Transactions between Digital Platform 
Operators and Consumers that Provide Personal Information, etc.” 
(December 2019) 

• Amendments of the “Guidelines to Application of the Antimonopoly 
Act Concerning Review of Business Combination” etc. (December 
2019) 

Collaboration with experts in digital field 
• Study group on competition policy in digital markets- the Report on 

Algorithms/AI and Competition Policy (March 2021)
• Collaboration with external experts (digital special advisers), hiring 

experts 





JFTC’s advocacy activities contribute to rule making by the 
government 

Report regarding online 
retail platform and app 
store (October 2019) 

Final Report Regarding 
Digital Advertising 
(February 2021) 

Market Study Report 
on Mobile OS and 

Mobile App Distribution
(February 2023)

Decision of the direction of 
the bill on improving 

transparency and fairness of 
digital platforms
(January 2020)

Enactment of the act (May 2020), 
which came into force in 

February 2021
(online malls and application 

store became subject to the act) 

Evaluation of Competition 
in the Digital Advertising 

Market (April 2021)

Interim Report of 
Competition Assessment 

of Mobile Ecosystem 
(April 2022)

Digital advertising market 
became subject to the act
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